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Masthead  The name given to the overall design concept applied to a 
magazine, website, or media company. Can include the use of 
particular fonts, colours, layouts, images, idents, logos, etc. This 
is designed to differentiate the product or company from its 
competitors and is often part of an overall campaign. 

Banner Usually linked with the main feature. This is used to attract the 
audience’s attention by using words such as ‘EXCLUSIVE’ and 
‘FREE’. 

Main image  The title of a newspaper or magazine 
as it appears across the first page, front cover, or title page.  
 

Headline  Short statements found on the cover of the magazine that 
allude to or describe the articles inside. Their purpose is to 
entice the reader into picking up and/or buying the magazine. 

House style The different colour themes used on the magazine front cover 

Buzz Words This includes the publication’s name, volume, date, 
number and serial info. 

Puff 

Offers something else to the magazine such as a free give 
away.  

Mise-en-
scène 

‘Everything you see in the frame’…  
This is linked to mood and genre and can give an audience 
visual clues about the image or film. For example, including a 
Christmas tree in a shot would tell an audience roughly when in 
the year a scene was taking place; including a space-ship would 
tell an audience they were probably watching a science fiction 
film or programme. 

Coverlines A cross-column subheading directly over a headline; generally 
used to emphasise a key aspect of that headline. Often used in 
newspapers, on websites and in advertising. For example, Nikes 
is ‘Just Do It’. 

Typography Dominates the front cover, it is usually a medium close up or 
close up. This image sometimes covers the masthead but is 
always in direct address to the reader.  

Colour palette  1. a brief, attention-catching quotation taken from the main text of 
an article and used as a subheading or graphic feature. 
 

Pull Quotes The style of the font used. 

Strap line The text at the top of a newspaper, magazine or website article 
indicating the nature of the content included within it. Usually 
written in a much larger type size than that used within the main 
article, and often using a different font in order to attract 
attention and emphasise importance. 

Anchorage  Pinning down an image with text 

Mode of 
address 

The way a media product ‘speaks’ to it’s audience. In order to 
communicate, a producer of any text must make some 
assumptions about an intended audience; reflections of such 
assumptions may be discerned in the text (advertisements offer 
particularly clear examples of this). 

  

 



2 
 

 

Fancy a challenge? Try and use these in your analytical work… 

 

Left-side third   A lot of important 
information designed to 
attract potential readers is 
placed in the left- hand 
side vertical third of the 
front cover page. This is in 
case the magazine is 
displayed in a horizontal 
shelving system rather 
than a vertical one.  

Market Penetration This refers to the % of 
potential readers who 
actually buy the 
publication. GQ would be 
looking at all males in the 
UK between the ages of 
18-30.  

Prominence / Celebrity 
endorsement 

Involves using a 
personality (celebrity) or 
event that the target 
audience collectively 
recognises.  

Plug Information about the 
contents of a magazine or 
newspaper given on the 
front cover.  


